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Meizhou Pomelo Brand Packaging Integrated Design

XING Ming*, YANG Dao-ling*, DU Zhi-guo®, WANG Qing-nan’
(1. South China Agricultural University Guangzhou, 510640, China; 2. Meixian M eson Oil Fruit Cooperatives, Meizhou 514000,
China)

ABSTRACT: The integrated design of the basic theory, the advantages and methods are imported into Pomelo brand packaging
design, which help expand the connotation of goods and service product service system, extend the field of design objects,
change the development of innovative ideas and, and ultimately obtain optimal overall solution. In theory and practice as the
main method of research tools, through field research, the current issues and facing challenges of domestic Pomelo packaging
are analyzed. The unique advantages and potential value of packaging design integration in economic social and ecological di-
mensions of sustainable development are set forth. It proposes follow design principles, collaborative, systematic, innovative
and sustainable development, to grasp the brand packaging "sense of direction™ and "strategy", in line with market demand for
high-quality mold packaging products, while providing a Meizhou Pomelo product upgrades practical fruit sales packaging in-
novation and application templates reference blueprint.
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