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Emotional Features and Functions of Emblazonment in Product Design

ZHOU Zhu
(Xi" an Technological University, Xi’ an 710032, China)

ABSTRACT: It analyzes the symbol features of emblazonment, the realization of emblazonment and product commercial value,
emblazonment and culture transmission. Based on the structure elements of emblazonment, and through the analysis of cultural
characteristics of emblazonment, it researches emblazonment how to carry on the human feelings, transfer cultural value, and
promote the realization of business value. Through the understanding of dependency relation of emblazonment and product
modeling, thinking of innovation development way of tradition visual culture, and judgment on the promotion of the relationship
with the commercial value, the excellent emblazonment in product design can promote the recognition of consumer culture and
promote the commercial consumption. While the product is widely spread in the form of consumption, the cultural phenomenon
that attaches to the emblazonment has been effectively spread also.
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