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Innovat ion Road of Internet+' and Traditional Home Appliances Products

YANG Ming-lang, HU Ya-ting
(Nanchang University, Nanchang 330031, China)

ABSTRACT: With the appearance of "Internet+" concept, it discusses the characteristics of "Internet+" concept and its influ-
ence on traditional home appliance industry. It analyzes the inspiration and innovation of "Internet+" to the traditional home ap-
pliance product design, and expounds the innovative application of "Internet+" concept in the design of household appliances,
and opens a new way for it. For example, the impact of "Internet+" on the traditional home appliances, and the "Internet+" how
to combine with the traditional home app liances. On this basis, the electrical appliances product design must be good at using
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the internet to the tool, using the internet to design innovative, can bring a broader market to home app liances industry.
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