FITHE FH12H fu, B TR
2016 4 6 H PACKAGING ENGINEERING 149

BEREES = THRERAE~mERSE RZ5iT

TRE, Xz, X1, X\IT
(J7INZEARZ=BE, T M 510006 )

WE: Bd EXRBRAMEAFTERT . FERBEROERTT, ALk F&&&i&%%%@%%

ﬁuﬁ»ﬁ¢-ur#@@&ﬁmﬂiﬁ@ B R B ARARMAL . RS-F@m )37, RS-k ST S

ik, TR B—RNNFBRBERE TR, LIETREESEX G, Aé%%%ﬁm&ﬁx,
¥ KA4FEMRS, %@%ai%%“”ﬁ#oﬁﬂﬂmiﬁm#%? YA R E S A EEATR

%i%%%%mmﬁ%%%uﬁﬁawﬂe%éﬁm&ﬁ%ﬂ\%ﬁx%%@%%ﬁaﬂﬁ&ﬁm%
RGN, FRESEAE LT SIK, ERSFLETE, EABEERE, AARBEZZE,

KR FERE; ARFRBERSE A% WAkit; B PR

hESES: TB472  CHEFRIREE: A XE4HS: 1001-3563(2016)12-0149-06

Public Product and Service System Design in Scenic Areas under the Background of Wis-
dom Tourism

DING Xiong, LIU Yi, LIU Shan, LIU Zai-xing
(Guangzhou Academy of Fine Arts, Guangzhou 510006, China)

ABSTRACT: It researches the new ideas of public products and public service system innovation under the background of
promote the building of wisdom city and wisdom tourism in our country. Taking Guangdong Nanhai Xigiao Mountain Scenic
Area as an example, through the method such as customer journey optimization, service interface innovation, service touch point
design, it developed a series of wisdom tourism service produds, including the special and intelligent facilities of scenic spats,
the personalized navigation service, the characteristic service, the Nanhai intangible cultural experience device and so on, and on
the basis of these study, it explored a kind of wisdom tourism service system design method with close combination of software
and hardware, good interaction between online and offline. Comprehensive utilization of scenic public goods and service system
innovation with technological advantages, regional cultural characteristics can achieve a more three-dimensional content, more
perfect in the service, more prominent in the personality, more perfect in the experience.

KEY WORDS : wisdom tourism; public product and service system; service design; user experience
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