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Paradigms Resear ch of Design Pragmatics

WU Qiong, CHU Peng, ZHANG Yu
(Nanjing Tech University, Nanjing 210009, China)

ABSTRACT: It aims to define the research scope of the design pragmatics and build up research paradigms for design prag-
matics, so as to provide new theoretical foundation for the design methodology through the development of design pragmatics.
From the view of communication context of design symboal, it discusses the mode of design symbol communication among de-
signers, users and social objects of the users, and then combined with the theory of integrated marketing communication and the
theory of science of design, it obtains the research scope, research significance and core of research of the design pragmatics,
acquires two research approaches of design pragmatics, that is, integrating product design with marketing communication and
defining the scene of using design symbols, and accomplishes the theoretical frame of design pragmatics.
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Fig.1 Communicative mode of design symbol
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