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Design Strategy for Smart Bed for the Generation after 80s

XU Juan-fang
((Jiangnan University, Wuxi 214122, China)

ABSTRACT: Research is carried out on design principles and strategies for users of 25 ~ 35 years old on smart bed in order to
make the products conform to people's lifestyles and behavior and provide ideas for the combination of smart products and tra-
ditional household products. Design principles and strategies of smart bed aimed at the users of the generation after 80s were
summarized by analyzing user’s behavior and needs through user’ s journey map, touch points analysis and questionnaires and
combined with the theory and methods of user experience design and interactive design. The design principles and strategies

concluded by deep user analysis can be the basic reference of the new product design and will help users accept and use the
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products faster and better.
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Fig.1 Evolution of the "bed" property
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Tab.1 Users subjective needs sorting for smart bed functions
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Fig.2 Customer journey map of sleeping relevant behaviors
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Fig.3 The smart bed design and APP
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