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Role Exchange Design Based on User Experience

ZHANG Yan-zhu, WANG Shi-ying, LI Juan-li
(Taiyuan University of Technology, Taiyuan 030024, China)

ABSTRACT: In order to study the feasibility of role exchange in the process of product design based on user experience, the
paper reintegrated and analyzed the process of product design through user experience design and research in the significance of
transpositonal thinking, and applied role exchange to the design process so as to get a better product, improve product quality
and give users the best experience. User experience is an important factor to determine product direction. In the process of
product design and development, role exchange drives the optimization of results. Experience of end users will not give full play
unless role exchange is integrated into design and applied as a new design concept.
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