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Visual Elements of Qianliang Tea Packaging in Anhua District

MA Ke, CHEN Fei-hu
(Hunan University, Changsha 410082, China)

ABSTRACT: It analyzes the implementation of visual elements on Qianliang tea in Anhua district. It introduces the processing
and molding techniques of Qianliang tea packaging in Anhua district. By combining the theory and typical examples of packag-
ing and design, the material, color, modeling, typeface and graphics in visual elements are all analyzed. Further, the artistic cha-
racteristics and cultural expression of Qianliang tea packaging in Anhua district are explored. The Qianliang tea packaging in
Anbhua district is the unified combination of general and local, practicality and aesthetics, as well as substance and spirit. By ap-
plying the visual elements Qianliang tea packaging in Anhua district reasonably, it can meet the aesthetic experience and psy-
chological needs of audience and provide a reference value for the visual design of other tea packaging.
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Fig.1 Interior packaging structures of Qianliang tea
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