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Creative Analysis of Origami Art in Packaging Design

CHEN Ying-yan, XU Ting-ting
(Wuhan Polytechnic University, Wuhan 430023, China)

ABSTRACT: It aims to study the application of origami art in packaging design. It studies several aspects in unique aesthetic
taste of origami, environmental protection, interest, being easy to operate, puzzle, being multi-purpose, design "reduction", being
practical etc., based on the application of origami art in packaging design. As a kinds of important decoration means and lan-
guage form. Origami can bring the cultural connotation for packaging design, which are combinations of the modern civilization
and traditional culture in subtle ways, and can give more inspiration to the packaging design, increase the demand of modern

people in entertainment, personality and interactive quality, so as to make people enjoy the dual good feeling in spiritual world
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and material world during the process of folding or using.
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Fig.1 Packaging design of festival series

2 RERPHFBIEMIZITH “BENL”

fEAREIR H iR Z 4K, WA R R AT+
SRR RS, FE AT T84 S (] AR REAY
GHEAA, RBEFRIER CwEA” RN R
Zit R AT W & T, FTRARE] R
BN ROR, IR, BETE T BEREAR
Gl BB A, ST DA SEE G AN 06 B ) W 4 AR
T35 AR TR 9%

1) @ TS fe A 2R E RS W], TR
FIA—AabZs 0], RSBk, IR S &
it 25 () R i 2% ] o SR 2R Bk i 2 A=
Olga Gambaryan 55 A\ BEit58 BUAY AT 46 £ i E1 2 UL
K2, BAKSEMAEL, KR =IRZRNE
Y, MR E . XA RR T FRE AT
TLE, ATLGHZ Y EAE, BERT LU A
FEME, AT DIARYE Y A K, BERHR AR X
B/NRPIRZS o P& R A28 T 40%[1i2
A LA FIRE IR AR, (Rl L 1 IR F0 o5
FHZAS], SR T [

2) FIHBMA TGS A PTARE5H T LAIS B 40
IR . BRI R Z5 5 TR TCRRIG IR I 25 M 275
AR LAZETE | (H4E ke SCHfE 2K, (]
i AT LA A S, A R PP
Mucho HJ41& DVD 3 LA 3, X3 A1 DVD
BTG R, TENEDBROHA — T T
JURIFE, ST & FRIREDE AR A O« ik
K, TEEILTHHTFEPE, BOHT2 4,

—
——

Wil

P2 AR b A
Fig.2 Telescopic food
packaging
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Fig.3 Folding DVD packaging
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Fig.4 Take-out packaging in mobile restaurant
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Fig.5 Children's snack packaging
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Fig.6 Cold tea packaging
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Fig.7 Origami packaging bag
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Fig.8 Packaging integrated with origami elements
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