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Cultural Creative Product Made of Hongmu and Its Principle of Development Design
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ABSTRACT: It explores the theory of cultural creative product made of Hongmu and its principle of development and design.
From the concept and attribute analysis of cultural creative product, it defines cultural creative product of Hongmu. By classify-
ing comparison of traditional cultural product made of Hongmu and modern cultural creative product made of Hongmu, it ana-
lyzes new kinds of modern cultural creative product. On the basis of the concept and classification of cultural creative product
made of Hongmu, it proposes the characteristic of cultural creative product made of Hongmu and the principle of development
and design of cultural creative product made of Hongmu. The principle of development and design of cultural creative product
made of Hongmu not only supplies theoretical system of cultural creative product, but also promotes inheritance of Hongmu

culture and innovation of Hongmu product.
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Fig.1 Wall mounted coat rack of " Wood heart " series
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Fig.2 Wooden glove box of
" Wood heart " series

Fig.3 Ceramic products design
made of ceramic and wood
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Fig.6 Design for cultural creative furniture made of Hongmu of
living room
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Fig.7 Front view of the higher side table, the lower sider table
and the stool
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Fig.8 Component diagram of cultural creative furniture made of
Hongmu of living room

AR SR T B A ML GLTAR = i T
%1%%%uﬁu%ﬁ&ﬁﬁﬁ IR UMEGA AR
R E SIS EULE S it At
Z\X;m&aﬁﬁufrﬁﬁ%ﬂﬂﬂ%%ﬁ%gﬂk L&

FAE G SCAL TR s b 25 18] A0 B 50 ST T AR 7S 2 (8] JE R
2E (WA 9), ZEAGMA R ARREE ]
MR E AT A . 5Tt Tkt S mlaT
WITEEITIA, W5 AR SN ™ 5 i

o4
ﬂ g ESEVHE

Ko BEHE USRNSSR
Fig.9 Display device design of symphony of chess and zither in
Taiwan
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