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Design Strategy Based on Souvenir and the Related Culture Creative Products
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ABSTRACT: How to effectively carry out souvenirs and culture creative product and development work in the society where
great importance has been attached to cultural creative industry, tourism economy, design drive. The general situation con-
sciousness at strategic level is a necessity, in light of existing culture creative product problems and difficulties, to ensure that
original ideas are presented in a comprehensive and three-dimensional manner. At design field operation level, products, based
on the understanding of the lifestyle, should be presented in a "down to earth" manner so as to be integrated into daily life, and

spread in practice. Studying culture elements, does not equal to labeling cultural items and attach them to products. Reasonable

elements incorporated into a reasonable product carrier is the key to ensure the design does not deviate.
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