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Inheritance and Development of Consumption Experience and Dyeing Art

YANG Yi
(Guangzhou Academy of Fine Arts, Guangzhou 510006, China)

ABSTRACT: It aims to explore the feasible way of inheritance and development of traditional dyeing art culture in the back-
ground of modern business environment. Through the methods and models of experiential consumption, it analyzes the behavior
and metal activity of consumer in the process of consumption experience. Combined with the characteristics of the product and
production process of the traditional handmade textile art, it discusses the role and influences of business model of modern con-
sumption experience on the inheritance and development of the dyeing art. Traditional dyeing art can show the art charm of
handmade dyeing in elegant business environment, to let the traditional dyeing handicraft to find the survival of the soil, to make
the dyeing art inherit and develop.
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