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Application of High Touch Expression in Fashion Design and Development

LIANG Min
(Guangzhou Academy of Fine Arts, Guangzhou 510006, China)

ABSTRACT: It explores the significance and methods of high touch expression in fashion design and development. It explains
the meaning of high touch and expounds the importance of high touch expression under the globalization and fast fashion back-
ground. On this basis, it analyzes some fashion design and development cases and discusses the methods of high touch expres-
sion in fashion design and development. In modern society in which science and technology are developing rapidly, people pay
increasingly attention to high touch expression. High touch expression in fashion design and development meets the spiritual
needs and causes the resonance of consumers’ emotion. It can not only give fashion more profound connotation but also provide
new ideas for contemporary fashion design and development.
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Fig.1 Innovative bag design applying the Miao costume
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Fig.2 Bag made from recycled men's suits
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