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The Imagery Cue in the Creative Process of Automobile Design

HU Ting-ting, ZHAO Jiang-hong, ZHAO Dan-hua
(Hunan University, Changsha 410082, China)

ABSTRACT: It aims to study the imagery cue in the creative process of automobile design. The research is carried out with two
cues, one is the concept ideas’ inference motivated by semantic cue, and another one is visual association stimulated by image
cue. Two surveys on the novices and experts’ image preference are taken; six image types are turned out to be a clear preference,
however the distance of image type between the purpose design domains is a key factor relating to the design fixating, the closer
the more possible to guide designers into fixed ideas; conversely, the further, more originality may be stimulated. The study
found through abstract or partial presentation of the preference image types, the design fixation can be effectively reduced, and

improved more creative designs. On this basis, an imagery cues’ framework was proposed and successfully applied in design

project. The imagery cue is an effective way to improve the creative process of automobile design.

KEY WORDS: automobile design; creative process; semantic cue; image cue

CHZHEENERE, BETE, BB TH, B
BFE, KRBT U RICBHELUE ARG 2 A,
PiAs Rk 2 4%, 10 TRSOFER B . 7
BEVTHTIA, 25 M B 2 30 o 3k e ] SO e 1 =X
PRI IR LSRG RO B S, T8l
T (L) FEUR P SRR FATIRE, I L

WS HEE: 2016-04-15

K| FHES S, J e ER R R R e ER AR,
SRR p=C i Mﬁﬁuﬁ%@Lﬁ%%Dmpiﬁ
MR IE R — R 24 i i s B, BRI T
“EREM Xﬁ@%%%”UJFmWi%%?)%
REEWFE MZL B E5 T, XA A &t
HAHREMG S 5HME.

EETH: BRAAFAFELME (61402159 ); Hd EA R AFFAFT B (CX2014B158 ); # i 4 A %] (2014GK3135 );

Ao H 8 AR FEE (2015]4015)

EEB/N: ABE (1987—), Kk, TRA, AdRFHL4E, T LR FTOHAFRR TS ST %,
BHAEE: Ax (1954—), ¥, #HdA, FdXFHIZ, TENFAEFLEA L., RitFFES5F7FH#H. 2B RIEZHY

3 A Z i Fe it F AU B A R @A AT,



74 fu %% T

2016 -8 H

1 BXYEER

LR T IR "Cue"—ia], “LRRIOIF
JEAE AR A A SR ST MRS R
HIC BB LRNEIE RS T | F AR A SR T
R BKESPEAT E PE R 5 S

R RT w2 AR, R SRR I
T RIS R BT € BT R R BT
e, SRR RS EE Z AT X Y
FRAABTTE B LRI RUALE N, 1 U2 T
2 FIPIPE ARG OB X RIE L, AR
SRS T AT S5, URERIA DI
MIGAETE W, SRRl TR AR H RS 74
BN BT i RS GRIK,
R . B2 Xk, RIS ET R Py
RO HUERSZ , RIS AR AR S AR ik i f
WAAHRE L BOTMTEBO A R P 20 5 2
TESGHATEINT S Re, FE4ERERZ . R AR
i o HAAA BRI, R TRAn i ik 2
SISV HITAE HE T RO 5, TGRS
AR SCHA IR AR AU AN R IS A REAR (A 25
WHKAR, T RUE G i SOA R S Mk i3
TR ERTEAERT, PRt X3l MR T SR
AP GURRE S LR RA RO %

2 BEB&%ER

BB RE A, RIS RESHCA S AE S AR
SIEAES, AR RIS RE BEINTE G ks 3
B IZRAX G T LUER . BT IR A SE AL i 21
EVERAETTEC, AR T OSSR, LR 53
T IR X PG B B 1 = 2 A ) A
P 32N B B MR R 1 HAR N 2 5 R 5
LR EIEAAEE T

21 BEBLRHAE

KRR B A T2 n] U980 H AR BT
— BT U ARG B ARG R H R A
U PR OEUERE RR I EREE, U,
BECR S THIRIRTT SN R 5 R R R B A B
AR 22—, 3 LAY 2R 50 AR T2 B T i e )
G LR P SRR o MRS IE LU AR B
Joel “5 NIAN 5 Fpfif PR 7 58 55 B 0% 2 B0 19 PR 1R

RE RO AR BT =Y, PO ey
VAT A SRS T S AL o AR D7 FRLER AR B
FERBOTNEERE R, FERERUHAR
WEE . ANTHEMW, APmERE. mniEi, 2%
TERN SEREAERS, AL RS RS R
PR BN f BE B TR AR B s 1R
RN, SR, B IR R R R B
VEREAT B BB, MO BT f (A0 o 2
TSR SER Rk, i, XRS5
LRAPARINS G, FEXNA G BRI ER R 2k
9 ) B P Qi - PR L R AT T IR A 0B, PR T
PR e 26 WA 6 288 T g Pl 45 ] DLl B 0 T A 1
AR P e R e i R i — 2

22 BB&EENTAH

5% R F S TR T 2K, 38 2 X S A
PR LB B R VRS =, SREEBHRAE TR
FERE RV HT, e B W6 TURR 2828 1) R Ak
KRR WG Claudia % A2 H A& B 5k U5
() 5 FhERMGESI R, 45 GVR Ers T 5
NS R i 4 S A A H AR
M2, B — B sk il B BSR4 R =l . CGL
HH, 2RSS AR A, { SRS A E
SRINGES . sh Ak, Nz MRS IS 12 #
Yoy, WFFE LB LR 4 104 1y, Horp 43 4y
KR FIREE R T R R A, BT, 61
O RVE TR, BIE5, Hrfg 30 AR
B TRIRTIRILE 3 4ELA, 25 AAT 3 4FE & 7 4RI
R, 6 NA 7L ERERITTER

2.3 EAREIES

W E ST TR G2 A ) ) vERE
R, AT LRGHFA 5 KIS &
M, TS ERIBEGERSTE 1, TERARERTT
I, LREGIHTFABE—BNIRGE RIS
FEEUGSONOTH, RS RT RH F oo i
RGN, 430k 36.7 %A 34.9 %, fAfIRASE
LR TFIHEBRIRARMEM , BRI 4.7 %F
5 %, TE 124102, BT 5 R 58RI &4
KNG EUSSER R ST HARausa — e s
RUGLR, &%, #5H. ™i. CG. . Mz
BOHIC A A IR &R, BARRIX 6 FEIE
FBIAI R PRI



375 Fi1ci WA RAEERIR BT BES L RIS 75
ey HLRIIY AR N, RN

35% —— X
30%
25%
20%
15%

10%

W 25 iy (s K 1194

K1 BTSRRI T

Fig.1 The image rates choose by novices and experts
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Fig.2 The framework of imagery cue
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Fig.3 One designer's imagery cue relating to X3 and X5
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Fig.4 Parts of the design sketches in the Liuqi SUV design pro-
gram
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