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Smart Watch Design Based on Needs AnalysisSmart Watches' Innovative Design Based on
TRIZ and Kano Model
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ABSTRACT: Innovating product’s need on the basis of existing products is one of the most convenient ways for the company
or enterprises to develop new products. By combining eight technology-evolving models of TRIZ theory with dividing of Kano

model's need, form a needs processes for existing product’s innovative concepts. Result Taking smart watches as a design exam-

ple, analyzing the demand evolution of smart watches to draw potential user needs, the concept of a smart social watch is formed.

The process of innovative concepts for product’s demand can meet innovation for the existing products, and also be taken as a

certain method for the company or enterprise.
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Tab.1 Technical phylogenetic 8 modes
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Fig.1 Kano model
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Fig.2 The existing product demand innovation process
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Tab.2 The user needs the original description
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Tab.3 Functional subdivision
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Fig.3 Kano demand model
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Fig.4 Smart watch
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