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Sichuan Liquor Bottle Design from Modeling Semantically

LUO Bin-fei, HUANG Jing, ZHANG Yu-ping
(Xihua University, Chengdu 610039, China)

ABSTRACT: For the ancient wine and Sichuan liquor shape case design analysis, mining modeling inherent in the semantic
context, attitudes and other relations. Ancient wine and Sichuan Baijiu(liquor) in the shape of semantic analysis to sort out forms,
make new bottle design trends; ecological landscape "Bamboo" for the object, and liquor bottles were explored Innovative de-
sign. Bottle semantic modeling is a comprehensive reflection of various elements, the designer should depart rational thinking,
correctly handle the symbiotic relationship between the semantic modeling and spiritual culture, so as to achieve the purpose of
building Sichuan liquor brand.
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Tab.1 Sichuan liquor "Six golden flower" shape characteristic analysis
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Fig.4 Liquor of Three Kingdoms
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