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The Aesthetic Analysis of Han Dynasty Lacquer and the Cosmetic'" Whoo " Packaging
Design

FU Xing" ?, DONG Ya'
(1. Tianjin University, 300072, China; 2. Tianjin University of Technology and Education, Tianjin 300222, China)

ABSTRACT: It aims to study of traditional lacquer packaging and modern cosmetics packaging in the spirit and aesthetic as-
pects of contact and inheritance. Through the analysis of the traditional lacquer and modern cosmetics "Whoo" packaging design
between the spirit and aesthetic level between the links, it explores how to in modern cosmetics packaging design distinctive
traditional culture characteristics. Traditional lacquer packaging with modern cosmetics packaging design has many aesthetic

homoplasy, can provide a very rich soil for the modern cosmetics packaging design. Putting forward from the traditional culture
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of nutrition, for a specific brand and target population design, is the key to improve the modern cosmetics packaging.

KEY WORDS: Han dynasty lacquer packaging; cosmetics packaging "Whoo"; inner spirit; aesthetic pursuit

Mtr 24 AT WUR B4 A A SRR #
M, MENRIPFB S R i B KA 5, i
ot i L A AR AR A SRS ph S 2B R R R
BRI BT MR IY SCARRRIE R ELE A, Bl
1972 4 15 FHE LR 1976 4E 15110 2545 I 78 i 25 2
REZFII IR £, X ERNER . B &
e A Ik E I C N U Y =2 e O e Rl
DY S NP S AR 12D A 3]
KEsEm, EAL R T i EE S SO
RS, HEA HEREIE RSO LR, TR
F s ] AR Aot it fe > e SRS A A T At i A e, HA

W EEE: 22016-04-09

AR 2 07 TSR B A7 SO RO . 63
AR T ORI R R B X5
SCA T TR TR TR e S R K
A TR,

1 ERRBBIZRYH

R i S O A 0 S R — R ) T
TR PHEESALETRE, METHE, AR
JESEVAT . RINZER, BRI DI RE R A
PRTHAS , AR Jm s i e i 451881 )

TEE® T 1422 (1980—), B, REA, REAFH LA, REREFZRIFERFHIF, TBHRFEH LKL,
BHMEE: £ (1957—), B, REA, REXRFHK, TEARFT AL REH. TS ALK&,



150 % TR

2016 -8 H

HA R, PR, TR ReE (AR
o VA E A B, B A AR i R
g4 M R LB B LU G0, R EAL
SO AR R SR R AIE . T i P T
At B SR L TR B R %, LT
ISR RIS 2/ NN, KT FEA AT,
AT N R B A SRS, AN
WAL . 1. & 3 (ALl 80, BEINEEI 9
AR BIBCE T 4 PR | 2 PR | 2 PRIRDE |
1 Ch BB AL O (/N , T EHEN S 4 A B 2
LTI 1, INENSE LN 8% | 1EEkR
AGEE . WBE . 224 . EEAR S, DR AR
BT T 2], SO R T IR LR L
VA B AR 2R R it A%
(OB E A 2R, T REREAIL o222,
SR VR I SCARAAE

1.1 ZERHREH

AR IR R, R, B8, KR
(BB S P, R e R A — B, Hom
TIERSRIETF [8%, Hom Ty [ 9%, Foks
BEREE AR, TS0, M. spd, B,
FEte, BUMHE L., R, 8T
W, B, &, RiEEG. Sa, Wl A%, W
B 7 A o R AT LA 2R TR T R
e, ey . MYiEEABEA Y, AR
AL, MESURIEHITFG, WERBEIEER, Fit,
M R R 2 T T T 1 ORI

12 #/E

VPRI E N, A ER, JREAAE, A
LI, BEMTEORETT L f e, e R M e T
DA o g T LUE R B, WL, &
RS, NEIRBRINTE . . . A%, TR
DA 3, SOMBTE, SOMMOT R A 5 TE
R A AL BN 2 9, 4 A ILAL TR A
(IR, ORI T A B A T I SRR BT L
KT . K& AR RBAE R

1.3 4l

PULT& B8l ortr, HEURIEO8E,
ERABL T DU BB A TR IR A AR R
AR A CRHE) sheesl« LRz, SRRZHr

BT, SR T oS8O AT
PRS0, BHRANT 40T, w8 R A
SRR, RIS, FRRRRIT A,
G R A LA S R B A, 7T, BTl ze
. AFRE, MR, M S AGA
SRIZER: | HolaAs, KNP, Mo, DR
TR LI, (RIS 1A et g 2 o R
BB RS ERRENE T I AiER . R A
FERERRIN, JLTFEERS FI S SO 2.
e ——— | 1

BI1 B EHEDCE S B
IR
Fig.1 The tomb of Mawang-

dui(Han) unearthed lacquer
packaging nine lian

K2 Jur&s biase
Fig.2 Lian on the cover of
cloud pattern

1.4 3kF

DAHESERS Z2% , WA O RROIRAR AL
A T, FRESYIRHR AR, ERENE;
EHRG, A6, SEMLEL, HR/IMEAREN .
WNAER . Eae Ak, HEEIFE—SAE, B
SAETH X — RIS G A2, WalfE
BEARRII A PG, AR R AR T H
DU R L, WX MOLRRZEE T 4RSS H %k
Je B T SEE A 5 Bt 2

1.5 THEBX

DURTR A B g0y . RS2l R— ikt
et i (&) 5% 23 m—Bah: <Pz, £
M, JERLZ AL R T RMERS, i
i 2 P T DR A e — B 7 33K
BT E Btz 3e. RRABURAN R A AR Z G ™ A
SE, RIS LRz m 2 LI . R, A
L HL AR = RO TE, KRB ST
W, AMEIR AR R SR SR A 8 B TR

XA LR B AR 2 A SEER 2 —
B PR SR R AR AL, TIER T 1Ak
R, [RIREXT S AT C HUZR S50 ol A 1 T 71
RAERA TR TR, LT g aRime



3748 416 W A DB St 5" BT T 151

ZRGIZSEAIAAI] . MIZRARSE, AE = s |
LW n, H—MoilEEiG . RE AL

2 WHIEE TRINET

T E A, AT ELIE B aof P e fr it 1),
TR T T EL SRR S RE R S, o H AR
o 1V SR A T VRSB R R X TR A
BSOS NUOE, D2 T8 5 A 20 5
SHAERIRAE, DL E SRS 2 A T S T
b, [ B A SRR R . R
TEHATIRABISE , WS8R 8 MO0 35 T E Pl L
E TR,

5 A2 ST AT A 1 5 S e 5
TS, DUEE SRR . AR R
S, HA AR R S I i B
B R FE AT A2 Ak o R i) 1 R % 245 B AL
B LA % R T VB SRR AR T BN L
TEETAE AL PR 3225 B S Lo, AR bl
HEE T AR G R S

1% 75 01 5 3 RS RESE AT A, T LS RN
ez R IR A T, LU
OIRLERE MR, BORASL AR 2, (E R 5 A
v S S IL T RS A Rl Rl T2 4, Kk
WA T /NI RE , isgoh b,
BT L Sy, LA BB I S, R
7 P RS LI 3. (5% Y 5 e Rl — €3
RIS, LA (022 kT 2 R0 50 ) 2 B A
IR R, SUAREL T VAR R, 3K
HETE P 7 AL T R B T A T L 1 75 5 F
BRE— R, AREAT S (0 T S 2 1%

21 =R

R, WRF, TURERR AR NI R 82k
TR RMREIRMNFEE LR e i
ZMEEEHERL LOGO., B LOGO i FIF
5 BB A R R
EFACHEIE TR, BREFRMTIR, <5 Frer”
TR T MLIBEISE, ¥ 2 ) 4207 e i
A B SCHR BN R E AR DL BRI EN AN, AT
B, FTLAATE B, KRB T B MR, <5
Hbri T WA 4, B LOGO b, fu2E iRkt 13
IFEYISRE, BRI TR S B

; X
Pl 4 SRR G
Fig.4 " Whoo" logo design

P 3 < il P Y S
Fig.3 "Whoo" products used in
the decoration

22 F

75, BIF . BEERI R RNRE L, 1
P EEA 3 ORI A, Ak @3k M
APy el RR, e BRI Bt 2,
FAME ERL AR MR, A LARE . AR,
s M, SR OB, RS HRRT
e EX I, TR EREBAIRZE R, XA
RN Z i i RSO R SRR T R A
AR A

“Ja Bl AR ARG AL, R — RIS
—MRALGE, PINHERERY] R ERIILRR
AFIEBE , ARENURTT B S SR )
i, HALG& DO 8 FE2, 8 IFR/IVA—m= i A
TREHAERAEAL G, O SR R RS AR T i
FauaAWaL, XSHCChRRILT RN
PR A AL, PRBLH T AR S R, AR
R EALE LA 5.

K5 HeRERIRALE

Fig.5 Jinlvxiang series products gift box

23

e, RURERL. <5 Bl 12 DRI, B &
SIFRA A O RS, FEASE: #URS (H6),
HRE (HLE), KU (BWen ). s (&



152 1 % TR

2016 8 H

o), $Urs 5 (A0), Uz (&0), Uz
FHA (G, A (FLEG), 84 (),
BRI (A EE(n ), AR (ARE ), R (M E). &
R IVER LA — A oAy U s a2 s i B @A o &=
ﬁ UGN S N R COM ey 3 D) i LA

LU A B A (0, R 77 2B RE IR B
A%%mﬁ,l E 7 AR HESSE K BA BV AY 4
s AR EDUCERA O — R

FB Tl MR IR G | SR IR
W%mﬁﬁﬁmkﬁ,A%Awﬁii@kAW$

S SEE SR ., DUt R
(ORI B MR . VRSO A5

R GRS R AT T A . BUR
(A UGRIDE S8 piRC S AU ES S N S S
B2 HAS HAr @B XA o 5 B et dh i T Xk
FJRITAT, AR T H R A [ e G (o ) 0 3 it
WU, R T ERAY) . B R, £E
KBS o E DU B S AL AT 207 A &R R
R e AR A TIRZ Y= IRy P E ik
VR FBOHAE , IFRT T OB RY AE a1 <JR B
Hids g r et i Al A2 WSS Sk o i 32 A 7 5
TR A B S E R SL TR RIS

SE L
[11 #wL. FPEW RSB M]. dbas: H1efJR, 2015.

(2]

(8]

(9]

SUN Ji. Material Culture in Ancient China[M]. Beijing:
Zhonghua Book Company, 2015.

EOREE, B RO SCIOOT R A S R I
£U2E T FE, 2015, 36(10): 14.

LYU Zhong-yi, YANG Bo. Application of National Cultur-
al Elements in Product Design[J]. Packaging Engineering,
2015, 36(10): 14.

ZH. 7M. st Jbatl e, 2009.

LI Er. Laozi[M]. Beijing: Yanshan Beijing Press, 2009.
ARG BEHM]. KU W IEAR A, 2000.

LI Zheng-guang. Lacquer Ware[M]. Changsha: Hunan Fine
Arts Publishing House, 2000.

PER. HEEEEEM]. dbst: PR, 2007,

BAN Gu. Baihutong Shuzheng[M]. Beijing: Zhonghua
Book Company, 2007.

M. BHRERIGEES B RBI]. M, 2013(7):
103—104.

CUI Xiao-mei. Traditional Pattern Copy in Pattern Teach-
ing and Learning[J]. Zhuangshi, 2013(7): 103—104.
ORISR AR S AT IR B 5 ). T
&, 2014, 35(2): 7—11.

JI Rong. On the Significance of Packaging Tactics in the
Memory of Brand[J]. Packaging Engineering, 2014, 35(2):
7—11.

XIFE, WOKIE. “TCEN R A 55 Bl LR [D].
TR, 2014, 35(2): 1—3.

LIU Yang, CAO Yong-zheng. Comparison of " MUJI "
and " Whoo " Brand Packaging[J]. Packaging Engineering,
2014, 35(2): 1—3.

HAE, B AVETROR T st 2ol BRI, &
X THE, 2015, 36(10): 121—125.

TIAN Hua, LUO Bing. Packaging Design and Aesthetic
Consciousness of Individual Appeal[J]. Packaging Engi-
neering, 2015, 36(10): 121—125.



