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Discussion of the Application of Chinese Painting and Calligraphy in the Creation
of Mood of Packaging

YU Da-li
(Nanchang Hangkong University, Nanchang 330000, China)

ABSTRACT: To explore the ideas and methods of applying the concept of "artistic conception" of Chinese painting to the
packaging design of products. In this paper, using the method of example analyzing some successful cases of packaging, com-
bined with related literature analysis and research of the Chinese art of calligraphy and painting in the most typical artistic fea-
tures, affirmed the important role of Chinese painting and calligraphy art in commodity packaging conception creation. Based on
the market phenomenon of modern commodity packing only paying attention to the external image and lack of inherent roman-
tic charm, recognize that only the ingenious combination of elements of traditional culture and modern commodity packaging
can cause the packaging with both spirit and form to meet the needs of people in modern society, and which was the inheritance
and development of traditional culture, also it is the return of a design culture.
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Fig.1 Chen You-jian's packaging works of "Ying Kee tea house"
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Fig.2 Moon cake packaging

3 B 2
Fig.3 Packaging works of Tie-
guanyin
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Fig.4 The tea packaging works
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