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Application of Painting and Calligraphy Art in Modern Wine Packaging Design

XU Jun
(Shanghai Bond Vocational Technical College, Shanghai 201209, China)

ABSTRACT: In modern wine packaging design, the traditional Chinese calligraphy and painting art should be integrated skill-
fully. In order to achieve a perfect combination of the both, the application of pen and ink, line and picture should be integrated
with the characteristics of modern wine packaging when the elements of Chinese calligraphy and painting are used. The modern
wine packaging design should not only make full use of calligraphy elements to show the deep meaning of traditional Chinese
culture, but also it should be applied the cultural orientation of Chinese painting and calligraphy art aesthetic "artistic concep-
tion", at the same time the Chinese painting and calligraphy art should be used in wine packaging design the form of language.
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Only by doing that can the unique brand culture of wine package is created.

KEY WORDS: wine culture; painting and calligraphy art; wine packaging; spirit; using white as blank
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