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Brand Design in the Cultural Vision of the Era of Big Data

PANG Guan
(Luxun Academy of Fine Arts, Dalian 116650, China)

ABSTRACT: It aims to establish the cultural orientation, extension and development of brand design in big data era.
Combining design with large data analysis, the overall coordination use of innovative ideas, media exploration and inter-
active experience can establish a higher level of cultural vision for the brand. Brand design in the era of big data should be
more reflected in the unique cultural vision. The social responsibility of brand is embodied through the design from find-
ing their own cultural content. Brand design in the big data period should reflect the unique cultural vision. Brand design
need break through, be innovative, rely on data, more fully explore the intrinsic value of the brand, and create the value.
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