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Art Transformation of Heilongjiang Regional Culture Resources in the Packaging Design

SHANG Zhen, SUN Li-li
(Harbin University of Commerce, Harbin 150028, China)

ABSTRACT: It aims to improve the cultural deposits of Heilongjiang regional brand and enrich the brand connotation. It dis-
cusses the art transformation way of Heilongjiang regional culture resources in the packaging design from three aspects of
packaging visual design, packaging container modeling design and packaging material selection. Design should be highlighting
the characteristics of local regional culture, improving the culture connotation of products brand, promoting the inheritance, ap-
plication and development of local culture in Heilongjiang packaging design.
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Fig.1 Packaging design of Har-
bin sausage

Fig.2 Packaging design of
Xiangshui rice
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Fig.3 Packaging design of Churin big bread

AE R BT R A A S B il
JEH AR e, R A B PR A
BRI EARTAL, R A A IO
FETH SRRSO IN TR, I TN E R A S0RAE
LR TR 7 A R, TR T 22 T K
PRI . R, fERRfLmEs ~, ek
BOTRYIRENE . ZARSCEE A L3R &, A
A BT MU i BT ACE R BT, SR XTI
RIS AL RS KR

SE
[1] P St 2 Ui H BRI AR

(2]

(3]

(4]

(3]

(9]

[10]

(1]

£%,2001(10): 4—6

YANG Yan-ping. The Interactive Relationship between
Packaging Design and Social Culture[J]. Art Observation,
2001(10): 4—6.

T, TR SR VLSO A b (0 SO rh A R
JESCHABIBTRR[T]. FRIEVTAE 2R, 2003(1): 55—58.
FU Ming-jing, WANG Wei. The Regional Characteristics
of the Civilization of the Heilongjiang River Valley and Its
Contribution to the Civilization of the Chinese Civiliza-
tion[J]. Heilongjiang Social Sciences, 2003(1): 55—58.
INOEN, ANHERN, VFRE, 55, R E VLR SO B TR
FeTHEFE[)]. 238, 2014(7): 153—154.

SUN Li-li, CONG Yan-li, XU Hui, et al. Study on the
Characteristics of Heilongjiang Special Cultural Re-
sources[J]. Theory Research, 2014(7): 153—154.

KA. BIRTTAR e A A BB B S BT
FE[I]. ZARWIFE, 2008(4): 7—9.

LIU Jia-sheng. Study on Native Products Packaging Crea-
tive Design and Application of Heilongjiang Province[J].
Art Research, 2008(4): 7—9.

TR B IT R AR R s S B S
[D]. 2 TR, 2012.

ZHANG Cui. Regional Expression and Modernization of
Local Product Packaging Design[D]. Anhui: Anhui Engi-
neering University, 2012.

IR, AL GETC R AEBRPE R CUR ™ i AR BT Y 1
A1), % THE, 2010, 31(20): 74—76.

QIU Chun-ting. Application of Traditional Elements in the
Packaging Design of Tourism Products in Shaanxi[J].
Packaging Engineering, 2010, 31(20): 74—76.

PNIEAE. st a2 5 A as st o ir S 5 (D).
Kb WiRRs, 2013.

SUN Fei-fei. Analysis and Research on Packaging and
Container Design of Regional Products[D]. Changsha:
Hunan University, 2013.

FIAR, B, LSS AR 4% B % T A
A1), 3 THE, 2010, 31(6): 71—73.

WANG Wei-dong, ZHAO Jun. Application of Traditional
and Territory Culture in the Packaging of Shaoxing Rice
Wine[J]. Packaging Engineering, 2010, 31(6): 71—73.
TR, Zx AR R SR VM DX A 1 -5 4 (0],
FARWESE, 2009(2): 122—123.

YU Jing-xia. Application and Extension of Green Packag-
ing Materials in Heilongjiang Area[J]. Art Research,
2009(2): 122—123.

EEE, FRE, BRE. R AR R 5 0F
T ZARER, 2013(1): 226—227.

WANG Xue-ying, LI Qing-de, CHEN-Xiang. Discussion
and Research on Packaging Materials in Northeast Chi-
na[J]. Hundred Schools in Arts, 2013(1): 226—227.
IPNTIRINITR S R 0k N SN E S 82 S R A
BT AR, 2011, 32(24): 5—7.

YU Da-li. Study on the Sustainable Development of Green
Packaging in Jiangxi[J]. Packaging Engineering, 2011,
32(24): 5—7.



