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Research on Dynamic Graphical Information Communicated in Art Design

GONG Yi
(Yancheng Institute of Industry Technology, Yancheng 224005, China)

ABSTRACT: It explores the communication methods and characteristics of dynamic graphical information in art design.
Combined with design, psychology, advertising and communication, on the use of literature, case analysis, comparative
study, summarized method, it analyzes dynamic graphical information communicated from the theoretical level, technical
level and case-level. Compared with static graphics, dynamic graphical information communicated more timely, and its
visual perception of the process will help us rapid absorption and improve the ability to assess the external stimulus, the-

reby enhancing the efficiency of information dissemination.
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