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Correlation between Car Styling Elements and User Emotional Image

LIANG Qiao
(Jiangnan University, Wuxi 214122, China)

ABSTRACT: It aims to study the emotional image of user based on car styling elements. Then, it studies the correlation
between them in order to get a deep understanding of users' emotional image. By taking volume, treatment and graphic as
key elements, a cognitive experiment is conducted to obtain users' emotional image. Then, by quantitative statistics and
qualitative analysis, the correlation between styling elements and emotional image is studied, and the meaning of this
correlation in design is probed. On one hand, the close relationship between styling elements and emotional image is in-
dubitable, but treatment and graphic have cognitive advantages comparing to volume. On the other hand, comparing to
normal users, expert users usually have more abundant image cognition while with more convergence due to their expert
training and knowledge.
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Fig.1 Correlation among styling, image and emotion
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Fig.2 Statistical results of the experiment
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Fig.4 Comparison of cognition convergence between the two
user groups
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Fig.5 The semantic network diagram of volume
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Fig.6 The semantic network diagram of treatment
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