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Mapping Relationship between Engineering Attributes and Emotion Attributes of Car Styling
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(1.College of Engineering and Design, Hunan Normal University, Changsha 410081, China;
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ABSTRACT: It aims to study the mapping and corresponding relationship between the engineering attributes and emo-
tional attributes of car styling, and its impact of design evaluation. Through the literature research and experimental anal-
ysis, it reveals the mapping and transformation relationship between the engineering attributes and emotional attributes in
the car styling. The intrinsic mapping and transformation relationship between the engineering attributes and emotional
attributes can improve the communication efficiency of the design process during the cross-disciplinary R&D teams, and
improve the "coding" and "decoding" of the design creativities. It has important reference value for the car styling forma-
tion and evaluation. It can improve the communication efficiency in the cross-disciplinary R&D teams, and improve the
acceptance and feasibility of the design proposal.
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Fig.1 The statistical analysis of car styling communication
carrier between designers and engineers
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Fig.2 The statistical analysis of emotion attributes in car
styling
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Fig.3 The statistical analysis of engineering attributes in car
styling
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Fig.4 Formation cognition model of designer and engineer
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Fig.5 Engineering and emotion inspired formation creative
matrix
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