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Styling Aiding Methods Based on Emotional Words and Car Styling Prototype Fitting

LI Ran, DONG Shi-yu
(Southwest Jiaotong University, Chengdu 610031, China)

ABSTRACT: It aims to study the fitting relation of emotional words and car styling prototype and how to apply the fit-
ting model in aiding concept design. Using verbal protocol, prototype matching and regression analysis as methods, emo-
tional words, car styling prototype and fitting model of SUV are obtained, and three-dimension assisting sketch of styling
prototype is exported based on the fitting model. The three-dimension assisting sketch gives support of the car styling
conceptual sketch to aiding concept design. The styling aiding method based on emotional words and car styling prototype

fitting transmits users' emotional appeals to designer in an accurate, intuitive and understandable manner, and improves

users' satisfaction of styling proposals.
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