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Relation Research between Emotional Social Mechanism and Social Interaction Inter-
face Design Pattern

GAN Wei, ZOU Fang-zhen
(School of Art and Design, Guangdong University of Technology, Guangzhou 510090, China)

ABSTRACT: It aims to study the match of social emotional level and interface design pattern. According to emotions
trigger and emotional processing model, it constructs a social emotional design framework, including object perception of
visual information interface emotional design, behavior caused of interaction interface emotional design, and event caused
by associative meaning of interface emotional design. It proposes three social emotion design branches, including events
building, behavior adaption, and perception empathy, also verifies interface affective picture play positive dominant role

of perception empathy behavior mapping experiment. The finding can enrich the existing emotional design paradigm.
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Fig.1 User emotional inducement and emotional level match-
ing design model
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Fig.2 Prosocial behavior emotional design branch
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Fig.3 Test pictures and interface examples
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Fig.4 Participants perception consensus score
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