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Semantic Design of Bank Reception Desk
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ABSTRACT: It aims to explore the bank reception desk from the perspective of product semantic design, in order to provide
thoughts about improving experience of bank reception service and design innovation of bank reception desk in China. It dis-
tinguishes product roles of bank reception desk, analyzes comparatively their semantic features of service role, image role and
symbol role. By cases study, it also analyzes the rules and thoughts of semantic design for bank reception desk. It summarizes
three semantic design rules of bank reception desk, which are meeting the need of bank reception service interaction, using
symbol gene of bank brand image and paying attention to using scenario of bank service branch. At the end, it points out the se-
mantic design trends of bank reception desk.
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