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Wine Bottle Design Based on Context Symbol
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(Jiangnan University, Wuxi 214122, China)

ABSTRACT: It aims to research the relationship and significance of the context symbol and wine bottle design. Through
the comparison of three bottles of Vodka, Chivas and Maotai, the influence of context on the extension design and conno-
tation of the bottle are pointed out. The symbol is the language of the wine bottle design, in the construction process,
which depends on the context. The influence of context is on the design of bottle, the social concept, consumer culture,
traditional culture and regional culture. It includes the social values, consumption culture, traditional culture and regional

culture. The designer needs to balance the relationship between context elements and practical elements in design practice,

and the design critic needs to consider the historical and geographical factors.
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