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Social Network and Think of Social Products Based on the Theory of Semiotics

LU Hai, JIANG Xiao
(Jiangnan University, Wuxi 214122, China)

ABSTRACT: The research and analysis of the social network symbols, to provide thinking direction for the product so-
cialization. Based on the theories of semiotics and semantic composition, it summarizes and analyzes the mature social
network (Renren and Sina Microblog) with the symbolic semantics of extensionality level and connotation level. It con-
cludes that cognitive psychology, emotion, interpersonal relationship and social culture are the elements of social net-
works. It summarizes the essential condition of the product socialization from the elements of social network, which is
causing the user positive emotion and creating a sense of participation on the basis of matching system model with user
cognitive model, the formation of a unique interpersonal circle, exploring social model based on local culture.
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Sina microblog website(below)
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Fig.6 The changes of social networking platforms's meaning
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