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Text Arrangement and Innovation of Modern Format Design

BIAN Shao-ping
(Inner Mongolia Technical College of Construction, Hohhot 010070, China)

ABSTRACT: It aims to solve in the format design visual communication design is the most frequent words a problem. Graphic
design need format support, good design work can find out the center ideas of the format design, penetration, penetrate and re-
flect the shadow of the format design. The important part of text arrangement in the format design is chosen, the design concept,
skills, and diversified innovation performance of new text arrangement. The visual experience of human nature, art and functio-
nality on the rationality of layout design is effectively enhanced.
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Fig.1 The mood diary
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Fig.2 “Tibetan cowhide book™ page design
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Fig.3 Product brochures presented in a multidimensional space,
figure design
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Fig.4 The text around the row of prominent magazine acronym
format design
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