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Graphic Commercial Poster Design under the Perspective of Visual Consumption
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ABSTRACT: It aims to explore the graphic commercial poster design under the perspective of visual consumption.
Starting from the generation and development of visual consumption, by adopting the methods of theory discussion, case
supplement, the graphic commercial poster design methods under the perspective of visual consumption are analyzed from
three aspects as text, graphics and color. Review and improvement with the graphic commercial poster design under the
perspective of visual consumption can enlarge the visual area space of commercial poster, stimulate the viewer to produce
consumption behavior, and increase the added value of commercial posters.
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