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Construction of Graphic Design Visual Language in Multidimensional View
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ABSTRACT: It aims to explore the construction of graphic design visual language in multidimensional view. As the
breakthrough point to the integration of graphic design and other cross-border disciplines, combined with deduction and
induction, it analyzes the multidimensional graphic design visual language construction. Multidimensional style graphic
design visual language can expand graphic design from two-dimensional spatial form to multi-dimensional space, and

from still image into dynamic interactive mode, so as to facilitate the information more accurate, fast, clear, vividly con-

vey to the audience.
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Fig.6 Posters public works "passage of time"
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