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Personalized Product Packaging Design Based on the Artisan Spirits

WANG Xi-yan
(Tianjin Academy of Fine Arts, Tianjin 300141, China)

ABSTRACT: It aims to reflect on major industrial products, renaissance artisan spirits. It attaches great importance to the
role of people, makes the artisan spirits into core power of product packaging design, using new materials, new technolo-
gy and new technology to improve the use of packaging experience. Artisan skill will exist regardless of the impact of
technology era. Meanwhile, it will help designers summarize the relations between traditional humanistic thought and
object-creating, innovate personalized practical needs and aesthetic factors in product package design, unleashing the soul

of their works. That requires designers to make personalized design with their emotion and enthusiasm. Therefore users

will fell more self-released and realize their personalized pursuits.
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Fig.1 Craft man's tool
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Fig.2 Craft man is working
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Fig.3 Wooden canister
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Fig.4 Taimushan tea packaging
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