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Innovation and Experiment of Collection Methods of Graphic Design Materials
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ABSTRACT: It aims to break through the traditional thinking and normalization of the graphic design method, expand
the creative thinking of graphic design. With the relevant principles of visual psychology as a support, as the guidance of
the philosophy of Chinese ancient art creation, it makes the analysis and research on relevant cases. It puts forward some
experimental ideas of collecting unconventional graphic design inspiration and materials, through the analysis of the ap-
plicability and feasibility of the methods. In the era of advocating innovation and ingenuity of the context, it provides
another new thinking attitude for designers, to make the process of graphic design more interesting, let the creative way
more diversified and make the effect of creation more unique.
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Fig.5 The graphic design of the camera
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