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Color Interaction and Originality Projection in Design Innovation

LIN Xiao-ming
(Tingjin Academy of Fine Arts, Tinjin 300141, China)

ABSTRACT: It aims to study design color's special innovation in visual communication design and originality projection
in design thinking expression. It analyzes the details of design color's visual mentality, emotion tendencies and trigger of
color interaction in graphic design color and touch point of innovation originality projection. The analysis helps well
grasp the application concept and rules of design color. Contemporary designers should deeply study and grasp the ideas
and rules of design color in visual communication. Also they should use innovative design concepts to accurately grasp
the pulse of the times and create colorful worlds for the new age life.
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Fig.1 Anti-war poster "Victory"
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Fig.3 Advertising poster "Earth Day"
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