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Visual Communication Design of Conservation Oriented Package

ZHANG Hong-tao

(Hunan University of Technology, Zhuzhou 412007, China)

ABSTRACT: From the perspective of visual communication design, it aims to explore the effective way to save the
packaging resources. The ecological ethic dilemma of packaging design in visual culture era is analyzed, the significance
of visual communication design is explained, and the main strategies of visual communication design of conservation
oriented package are put forward. Packaging visual communication design has the dual attributes of material and non ma-
terial design. From the perspective of material saving and environmental protection, the designer should reduce the print-
ing area, control the use of ink, and pay attention to simplify the post-press processing process. From the perspective of
spread of thrift conception, the packaging visual communication design should give full play to the information media
properties of package, so that it can be a positive sense of construction strength to consumption culture and public psy-
chology in the range of radiation.

KEY WORDS: resource conservation; ecological conservation; conservation oriented package; visual communication
design of package
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