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Innovative Thought for Interactive Advertising Design of WeChat HS

HU Xiao-lin, MA Zhen-long
(Tianjin University of Technology, Tianjin 300384, China)

ABSTRACT: Through the introduction to today's multimedia interactive advertisement development present situation, it
aims to analyze and explore the characteristics, implementation approach and innovation case of H5 technology, and take
a more deep thinking of interactive advertisement interaction design of mobile social platform. From the core function and
now available interactive forms about WeChat H5 technology and advertisement, it summarizes the advantages and defi-
ciencies of WeChat interactive advertisement based on H5 technological development in nowadays, and thus puts forward
the "advantage integrating" thinking for innovative design of HS interactive advertisement in aspects of its models and
methods. It is important essence for WeChat H5 interactive advertisement that interactive means what interactive innova-
tion generates on the strength of HS5 technology makes the "advantage integrating" to existing various interactive forms,
and better to highlight branding design philosophyand human-facing user experience.
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