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Aesthetic Elements Analysis of the Interactive Situation Design of the Smart Phone
APP

XU Yan-zhang
(Tianjin Normal University, Tianjin 300387, China)

ABSTRACT: It aims to analyze the aesthetic elements of the APP interactive situation design of smart phone. On the
basis of user experience, from four aspects of the interactive creation of situational context, interactive style of functional
situation, interactive aesthetic of application situation, and emotional aesthetic of interactive situation, it studies the aes-
thetic elements of interactive situation design of smart phone APP. In the design of the smart phone APP, it should be on
the basis of user experience, visual design, information design, interaction design and emotional design, grasp the aes-
thetic elements of interactive situation design, for the user to create a relaxed aesthetic experience, enhance the user vis-
cosity.

KEY WORDS: smart phone; APP; interactive design; situation design; user experience; aesthetic elements
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