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The Combination of Hand Drawn Illustration and Commercial Packaging
in the Context of Visual Culture

ZHANG Wen-jing
(Zhengzhou Institute of Science and Technology, Zhengzhou 450064, China)

ABSTRACT: It aims to study hand drawn illustrations in the era of visual culture. From the perspective of hand drawn
illustration and commercial packaging design art form, it explores the combination of hand drawn illustrations and com-
mercial packaging. Hand drawn illustrations have the unique artistic charm and strong cultural heritage, which can effec-
tively spread brand culture and build brand image. Hand drawn illustrations combined with commercial packaging can
enrich the visual language of commercial packaging, bear people's emotions, and make packaging more friendly and of
artistic charm.
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Fig.1 Fast food packaging
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Fig.4 Japan's "Asahi Beer" packaging
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Fig.5 China "Jingyangchun" liquor packaging
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Fig.6 China Pehchaolin cosmetics packaging
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Fig.7 Nongfu spring mineral water packaging
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Fig.8 Product decoration of the hand drawn illustration
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