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Expression of the Interest Concept in Packaging Design

MENG Jian-fei

(Wuxi Institute of Technology, Wuxi 214121, China)

ABSTRACT: It aims to explore the specific expression of interest concept in packaging design. Starting from the reality
of social development, it expounds the interest concept of packaging design, respectively analyzes the specific expression
of interest packaging from jade, food, medicines, tea packaging four aspects combined with examples. Based on the in-

terest concept of packaging design is inevitable in the development of times, which can enrich the readability of the goods,

enhance the attraction, promote the healthy development of packaging design, and expand the people's choice.
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