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Packaging Design Based on Digital Marketing

LIANG Yi-sheng
(Xiamen University Tan Kah Kee College, Xiamen 361005, China)

ABSTRACT: It aims to research the design thought and development trends of modern packaging in digital environment.
Starting from the characteristics and influence of digital marketing, the design form of traditional packaging lagged be-
hind the marketing requirements in digital times through analysis of digital marketing ideas and methods. Actually, pack-
aging function has potentially changed in digital commercial environment. As an important kind of marketing method,
functions and effects of packing are also changing accordingly as marketing methods innovation. So we necessarily re-

view the mission and designing trend of packing again based on current situation of digital marketing, even hope that we
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can explore a sustainable path for the future of packaging design through relevant research.

KEY WORDS: packaging design; digital marketing; packaging trends
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