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Modern Brand Design Packaging Innovation Based on AR Technology

XIE Qiong
(University of Shanghai for Science and Technology, Shanghai 200093, China)

ABSTRACT: It aims to study the design advantages and design methods of product packaging based on AR technology.
Through the analysis of the latest foreign AR technology packaging design case, it studies the digital media context of
modern brand packaging how to further combine new media, enhance brand communication and brand appeal. The results
through the list method, packaging design can be obtained using AR technology not only can effectively transfer the
product information, but also can increase the length of time for consumers and brands, but also can strengthen the brand
image into the surface of memory in consumer cognition. Application of AR technology at home and abroad in each field
is listed and analyzed at the same time, combined with AR actual project, the design way of the AR technology in the field
of packaging design is discussedr, in order to explore the new methods of brand packaging design under AR technology.
KEY WORDS: AR technology; interactive design; brand image
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Fig.1 Audi car AR packaging specification
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