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City Visual Creativity and Design in the Regional Culture

SUN Ya-yun, GUO Xin-lu

(China University of Mining and Technology, Xuzhou 221116, China)

ABSTRACT: Due to the prevalence of new media, global cities appeared similar to a trend of regional culture, to explore
the cultural value and significance of with regional characteristics, in Xuzhou as an example to explore. In the process of
Xuzhou regional culture research and visual elements, using the survey method, comparative method, literature research
method, etc. Elements of the local representative regional use creative photography, graphics, deconstruction, software
support, and series of methods for a series of research to focus on the effective application of visual elements in the pro-

motion and development of regional culture, to enhance visual effect, interprets the design aim and idea. Finally, people

recognize and inherit the regional culture from the perspective of more vivid and intuitive, and related design.
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Fig.1 Design thinking process
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Fig.2 Xuzhou region diet culture posters
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