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Online Office Software Social Sharing Design Based on Model of User Experience
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ABSTRACT: It aims to study the social sharing design of online office software based on SaaS, under the background of
the experience economy. It defines the development trend and technology application of the online office software, using
experience model to guide the social sharing design of office software on the cloud. Through the experience model in five

dimensions of social sharing design, the online office software can be more efficient, more humanized, more in line with

market development.
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Fig.2 A model of user experience
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