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Fashion Design Concept in the Fundamental Motive

WANG Shen-qiu, HE Ren-ke
(Hunan University, Changsha 410082, China)

ABSTRACT: It aims to study the people's pursuit of fashion in terms of psychology, and to explain the real inner motive
people pursuing fashion. Using the evolutionary psychology as the theoretical background of the study, there will be a lot
of controversy fashion theory which need the integration, and the core design concept of existing fashion products is
summed up. Owing to the innate motives resulting from challenges of primitive society, the human beings are born with
certain psychological needs and aesthetic preferences, with which people pursue fashion. In fashion product design, we

should correctly understand and guide people the deeply evolution psychological needs, make constructive comments for

fashion designer.
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Fig.1 Integrating fashion concept
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Tab.1 Thescarceness of fashion
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Fig.3 The fashion idea packaged by fundamental motive
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Tab.2 Fundmental motive in fashion ideas
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