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Creative Design Strategies and Approaches of Cultural Product in Shenyang Palace
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ABSTRACT: Taking the Shenyang Palace, the world cultural heritage, as the research object, it discusses the museum
cultural products innovation design strategy and the effective way in this article. Using the matrix analysis method, it
systematically combs the cultural resources and innovative elements available for research and design in Shenyang Palace,
from which to extract cultural symbols, relying on the appropriate product carrier, design series products. To improve

cultural value-oriented, "cultural symbols + product carrier" to form a series of products is a more systematic way of mu-

seum culture products research and design.
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Fig.1 Cultural and creative products tree of Shenyang Palace
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Fig.3 Culture derivative product development "matrix" figure, Shenyang Palace
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