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Cultural Creative Product Design Based on Shenyang Imperial Palace
History and Culture

DONG Yang', LIU Wei*, LU Bo-wen”

(1.Shenyang University, Shenyang 110044, China; 2.Shenyang Aerospace University, Shenyang 110136, China)

ABSTRACT: It aims at the historical and cultural characteristics of the Shenyang Imperial Palace, puts forward the sys-
tematic design and research of the cultural creative products of the Shenyang Imperial Palace, to enrich the Shenyang
Imperial Palace cultural creative market. Based on the history and culture of the Shenyang Imperial Palace, it summarizes
the design of systematic research on cultural creative products with historical and cultural characteristics, and carries out
the elements extraction, design method, technical means, products carrier, product type of cultural creative design ac-
cording to the most representative Shenyang Imperial Palace building direction. Study on the systemic context and design
of the cultural creative product of Shenyang Imperial Palace can highlight the practicality, uniqueness, artistic, cultural
and innovative of Shenyang Imperial Palace products, provide a possibility for the design of cultural creative products of
the Shenyang Imperial Palace.
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