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The Translation of Elements in the Design of Liaoning Cultural and Creative Products
from the Shaman Culture

GAO Yu-chen, YIN Jin-hai, ZHAO Jie

(Shenyang Aerospace University, Shenyang 110136, China)

ABSTRACT: Through the analysis of Shaman culture,the translation methods of cultural and creative products in Liaon-
ing area is proposed to protect and inherit the Shaman culture, enrich the cultural and creative products in Liaoning area.
It extracts and selects the design elements symbols in Shaman culture, finds the most representative Shaman culture ele-
ments in Shaman culture and the most popular description of Shaman culture from the perspective of Shaman culture. A
design method of regional cultural creative products is proposed through the analysis, extraction and selection of design
elements.
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Tab.1 Shaman culture in the northeast region of the main
distribution area
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Tab.2 Classification of Shaman culture
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Fig.1 The representative paper-cut works of Yiwulv Mountain in Liaoning
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Fig.2 Shaman ritual scene
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Tab.3 The degree of representation of the elements of the
Shaman culture design
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Tab.4 Descriptive statistics of Shaman culture
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Tab.5 The analysis result of the cultural preference of
Shaman
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Fig.4 Purchase intention proportion
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Fig.5 Consumer age gender distribution
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Fig.7 Eagle Totem design elements extraction and translation
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