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Innovation Design on Liaoning Xibe Nationality Folk Culture Products

MENG Xin', LI Qiu-shi*
(1.Shenyang Aerospace University, Shenyang 110136, China; 2.Xi'an Academy of Fine Arts, Xi'an 710065, China)

ABSTRACT: It aims to inheritance and develop Xibe nationality folk culture by methods of innovation design on folk
culture products. It analyzes the characteristics of the folk culture of Xibe nationality and the characteristics of visual art.
It makes in-depth analysis of Xibe nationality folk culture products innovation design on products of traditional Xibe folk
culture inheritance, the innovation on concept of design and the forms of design, elements of design refining and the es-
tablishment of the channels. The innovation design of Xibe nationality folk culture products are interpretations of the
characteristics of folk culture and the transition of the multi-dimensional way with modern design concept and the visual
elements. It is the embodiment of development of folk culture era in Liaoning, puts forward the feasible solution on inhe-

ritance and protection of Intangible cultural heritage of Xibe nationality.
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Fig.1 The general idea of innovation on Liaoning Xibe natio-
nality folk culture products
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Fig.2 Xibe nationality benevolent and extract symbols
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Tab.1 Types of innovation on Xibe nationality folk culture
products
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Fig.3 The innovation design of cloth art gourds
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Fig.4 The innovative design of paper-cut
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Fig.5 The design of culture T-shirt
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Tab.2 Types of innovation on Xibe Nationality folk culture
products(articles of daily use)
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