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Creative Product Design of Shenyang Manchu Culture Characteristics

YIN Jin-hai, GAO Yu-chen, LI Shu-yu
(Shenyang Aerospace University, Shenyang 110136, China)

ABSTRACT: It aims to explore the information architecture of regional cultural heritage and the methods of extracting
and applying cultural elements by taking the culture of Manchu as an example. It establishes integrated information data-
base by cataloguing of Manchu culture of Shenyang with the product design methods. According to the correlation infor-
mation between cultural information and creative products, the design direction is determined by aiming at the consumer
demand, combined with the crowd orientation analysis. It puts forward new ideas and methods of cultural creative product

design to promote the inheritance of regional culture and the development of cultural creative industry.
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Tab.1 The cultural heritage information of the Eight
Banners
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Tab.2 Extraction methods of materials culture elements
information
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Tab.3 The basic information of Eight Banners

1 H 4 B

JEAITTER

B ILER

BTG ER

WL e % e
(AT =y B, Nz —

L DiOTv N TIN -9  INEA 225 4
TR VAN 3

22 FURILER
221 AR BCCAICER AT

AR B MR 2R, BB AR S A
Rl 3Cay, BRI ZAR A RAMA AHFER T T2
A, FEAFTEEANE . 48, LUl RS2k
FE L7 SR LE R SCAE R, HATREE S
B IR AR SRAESE AR, (R B R R O
BRo IFEL . Ay, B, MR IRSE 2 A A
SEARB BRSO AE R, AR AR B 7 AL
B 2 B 3O ATl D 3 Aofe A 49 Joi SC A L RS I
77 2O AT mT I, AR 2 AR A oo
ESIDTIE R ON LA

AR W ot SO AR BT ZR AR SCAL AT it P T B9
Bt 20T A IS 3 MR 8 3R AR AR 3C
TR B AERAE A BV e A BRI S
(1 F= R o Ff AR O 8™ £ B o0 2R N 2 5Lk
(EI PSR TIN a7 Me S S VAN | £ 7/ D0ie W A aS s PR Ep s € 1
JE, EEAELAFR SN oA R, A%
HRIGAR . MR AW SCHK.

222 ARMBCSCHOCR HEAL S

ARP B A = X T s ™, A —E
W RPIBOR S, 21 A I8 i S s AR e B i ok
M. i, fEBARIES . S, MRS, ZA.
PED R I A s F 6 L AT T B IR
X EARF R VRS 22w, BhABoRIE S, X AR
AR 20— SE S YR T AR, SRIEA
TIPSR L A TR B A . X LE S TEAE AL, B
N #8 H AR B fhar T AR O™ 5 B



38k 41

TrEUEAE L BHWEY SO (R B8 B 35

AT A AE T IX e pem AL i sy Z ) . AEY o
SR Z ISR A AR, B ] P A s ]
Yo WA B2 B AR B BT R, AMURERS B4
BRGSO B AL A , W REAR 2 AL e SC AL P Ak A4t
ESN SIS 37 82 R (7DD & i Y SR B el
B EE S R LUAEY B IT R 5 3RS 5 O Sk
fifify, DL 4.

x4 MR EFSTUEE

Tab.4 Intangible cultural heritage and cultural carrier
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Tab.5 The basic information of Eight Banners about mar-
tial spirit
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Tab.6 The categories and features of cultural
creative product
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Tab.7 The connotation of cultural heritage
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Tab.8 The combination of cultural elements and products
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Fig.1 Buying trends of young and middle-aged consumers
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Tab.9 The orientation analysis of cultural creative
product design
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EIGHT BANNERS BUILDING BLOCKS

RN

K3 NHERAILEBUR BT
Fig.3 Children's toys design of Eight Banners building block
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